
   
 

  

PRISM AWARD SUBMISSION 

OPENING STATEMENT (100 words) 
 
The COVID-19 pandemic hit South Africans hard, financially! 
 
Soon after the lockdown in March 2020, there was speculation on upcoming credit payments 
defaults. No-one was sure of which provinces had been hit the hardest or which age group or 
how people were planning to pay their next set of bills while facing reduced working hours or 
a total loss of income. 
 
Through a 37-week survey, Financial Hardship Studies, TransUnion provided a full picture of the 
financial impact of COVID-19 on South Africans. 
 
Through our Financial Hardship Studies PR campaign, we made sure that the approximate 
35million adult population had a full view of the financial impact of COVID-19 10 times in 9 
months. 
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STATEMENT OF CHALLENGE AND OPPORTUNITY  
 

Challenge 

• WHO’s declaration of COVID-19 as a pandemic in March 2020 and the subsequent 
lockdown created a new challenging reality for TransUnion. As a company that relies on 
data to service its clients in the auto, financial services, retail, insurance sectors and credit 
market in general, it was left blind by the lockdown. TransUnion could not see what South 
Africans of all income levels were spending, the financial challenges they were facing, and 
the support they needed. 

• The credit market as a whole didn’t have a full picture. And having a full picture is important 
as it guides both lenders and borrowers on how to proceed in either applying or granting 
access to credit. 

 
Opportunity 

• TransUnion saw an opportunity to gather data and insights on the financial effects of the 
COVID-19 pandemic on South Africans through a weekly online survey called Financial 
Hardship Studies. It ran from the 6th of April until the 18th of December 2020 (37 weeks). 

• ByDesign Communications was tasked with getting this information out and positioning 
TransUnion in the media as a provider of ‘Information For Good’. 
 

RESEARCH  
 
Media outreach 

• To have an understanding of the information the media needed, we reached out to top 20 
mainstream news and consumer journalists – they indicated that they needed to see data, 
insights and possibly trends on the effects of COVID-19 on South Africans’ finances from 
the lockdown until the country went back to some semblance of normal. 

• They needed to have access to this information consistently. 

 
Desktop/ online research 

• We also analysed the news agenda for a view of what TransUnion’s competitors and the 
industry were saying about credit and the financial impact of COVID-19 on South Africans. 

• We conducted an in-depth review of consumer-driven social media conversations to gauge 
popular sentiments and narrative. 

 
Key insights 

• According to TransUnion’s Financial Hardship Studies, financially, adult South Africans 
across all provinces had been negatively impacted by the COVID-19 pandemic and its 
effects such as the lockdown, deaths, job losses, etc. 
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• When the survey began in April, not a single brand in the country had provided 
insights on the effects of the pandemic from income lost, reduced working 
hours, or payment defaults across different adult age groups and provinces. 

• Traditional media (print, online and broadcast) were looking for numbers on how badly 
South Africans had been hit by the pandemic, financially – they were the most effective 
channel to disseminate our Financial Hardship Studies campaign. 

PLANNING THE CAMPAIGN  
 

Objectives 
To share the financial impact of COVID-19 on South Africans, we used our insights to create a 
Financial Hardship Studies campaign with the following key objectives: 
 

• Create widespread talkability of the financial impact of COVID-19 on South Africans by 
reaching at least 35million (approximate adult population) people. 

• Have a minimum of 50 000 people download the Financial Hardship Studies reports. 

• Have at least 50 different media houses/platforms in South Africa use the data and insights 
from the Financial Hardship Studies in their stories. 

• At least 50% of the journalists to use and publish the studies to be from tier 1 mainstream 
and consumer media. 

• Showcase TransUnion’s expertise at providing useful financial information to the credit 
market and South Africans. 

 
Target Audience 

• SEMs 7 – 10, 25+, all racial groups with a 50/50 split between male and female. 

 
Message Formulation 
Our two overarching key messages; 
 

• “Through our work (TransUnion), businesses and consumers can transact with confidence 
and achieve great things. We call this Information for Good®.” 

• “We see information not just for what it can do, but for what it can help people achieve, 
and we believe that information can help people around the world access the 
opportunities that lead to a higher quality of life. We call this Information for Good®.” 
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EXECUTION  
 

To ensure that the Financial Hardship Studies findings got to our audiences consistently, we 
created a microsite within the TransUnion main website where the reports could be accessed any 
time. We shared the major findings with the media in the form of press releases. We added 
content on social media. We also encouraged the use of the insights at both internal and external 
auto, SMMEs, insurance, retail, banking and consumer financial events/webinars by TransUnion’s 
spokespeople. 
 
Microsite 

• Hosting of the 10 reports with respective infographics on an ongoing basis – the 10 weeks 
out of 37 were there significant shifts in the survey data and insights. 

• We could track the number of people visiting the microsite as well as those downloading 
the reports. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

TransUnion South Africa Financial Hardship Studies Microsite 

 
Media Relations 
Consistently reached out to the media with; 

• Data reports 

• Infographics 

• Press releases 

• Targeted media motivations 

• Voice notes for news 

• Interviews; virtual and voice 
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• TransUnion spokespeople from the CEO, head of Financial Services to Consumer Division 
vice president were interviewed on radio and TV (images overpage) 
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Lee Naik, TransUnion CEO on SABC News, On Point and  

Carmen Williams, TransUnion director of research and consulting on ENCA 

 

  

Andries Zietsman, TransUnion financial services head on Joburg Today and  
Lee Naik, TransUnion CEO on Newzroom Afrika 

 
 
Events 

• TransUnion business unit heads incorporated Financial Hardship Studies insights into auto, 
insurance, SMMEs, financial services, retail and banking webinars they hosted for their 
clients and media throughout 2020. They also shared the insights at external where they 
were given opportunities to speak, including JSE-led events for specific audiences such as 
HR Heads (images overpage) 
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SMMEs and Financial Hardship Studies webinar presentations extracts 

 
Social Media 

• Financial Hardship Studies findings were shared on Facebook and Twitter on an ongoing 
basis. 

• Where possible, TransUnion’s business units’ heads shared the numbers in the form of 
sharegraphics or infographics on LinkedIn. 
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Social media posts 

 

EVALUATION / MEASUREMENT  
 

• Create widespread talkability of the financial impact of COVID-19 on South Africans by 
reaching at least 35million (approximate adult population) South Africans. 

✓ Exceeded: Through a total of 261 clips of coverage in tier 1 media such as IOL News, 
Fin24, TimesLive, Mail & Guardian, Business Day and Business Report, the 
campaign reached just over 296million South Africans, i.e.: we reached the 
approximate adult population over 8 times. Journalists also used our data outside 
of the press releases we supplied, rather for their own stories continuing into 2021 
with new data still to be released.  

i. 67 525 people visited the Financial Hardship Studies microsite. 
ii. 445 910 people were reached through social media with 2 964 

engagements and 1 175 click throughs to the microsite. 

• Have a minimum of 50 000 people download the Financial Hardship Studies reports. 
✓ Exceeded: 56 398 visitors to the microsite downloaded Financial Hardship Studies 

reports. 

• Have at least 50 different media houses/platforms in South Africa use the data and insights 
from the Financial Hardship Studies in their stories. 

✓ Exceeded: 85 different media houses/platforms covered Financial Hardship Studies 
in 2020. 

• At least 50% of the journalists to use the content to be from tier 1 mainstream and 
consumer media. 
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✓ Exceeded: 65% of the coverage received was from tier 1 mainstream 
and consumer media from Newzroom Afrika, Cape Talk, Talk Radio 
702, SABC News, Kaya FM, SAFM, eNCA to Classic FM. 

• Showcase TransUnion’s expertise at providing useful financial information to the credit 
market. 

✓ TransUnion hosted 17 webinars with a total attendance of 4 800 credit market 
industry representatives. 

✓ Due to the high demand for these insights especially by the media, TransUnion is 
continuing the same research into 2021 but on a less frequent basis, quarterly and 
with a new name as lockdown conditions ease, Consumer Pulse Report. 

 

Word count – 1 217 (excluding opening statement and headings) 
 
Please see client letter of PRISM entry approval on the next page. 
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